
UBACK DESIGN SPRINT no. 1
DESIGN ANALYSIS & STYLE TILES



UI TEAM
DARYLE MACIOCHA / LAINEY SARGENT / SHALEENEE JADOOPAT



DESIGN ANALYSIS
DIRECT COMPETITORS



CHARITY MILES

• Logos are prominently 
displayed in rows

• Branding color is not 
apparent- giving 
campaigns center stage

• Uses blurred overlay 
on photography 

• keeping content and 
campaigns are the main 
focus



STAND4

• Clean background
• Lots of imagery
• Simple
• Engaging
• Nice use of branded 

green throughout



ONE TODAY

• Bright and simplistic
• Bold, thick lined icons 
• Content is easily 

scannable
• Showcases full screen 

hero image in each 
campaign



CHARITY BOX

• Simple and 
sophisticated 

• rounded forms are 
approachable

• Lacks charity logos and 
photos

• Content separated on 
white cards 

• Calming, loyalty, 
stability, clean



MARCH OF DIMES

• Pastel color palette- 
feminine, youthful, 
caring

• Rounded font matches 
overall style

• Use colorful icons for 
hamburger menu

• Photography is bright 
and positive



DESIGN ANALYSIS
NON-DIRECT COMPETITORS



INDIE GO-GO

• Categories use a 
photography and Icons

• Brand color prominent 
throughout

• Funding information 
displayed simply



KICKSTARTER

• Utilizes cards for 
projects

• Brand color only on 
category pages

• Clear, organized 
information

• Buttons should be 
larger, more noticeable



TILT

• Clean, bright design
• Two-color palette
• Buttons not prominent
• No leveraging of 

imagery beyond 
Facebook profile 
images



DESIGN ANALYSIS
DESIGNS TO EMULATE



GOOGLE PLAY

• Swim lane approach 
uses iconography, not 
photos

• Brand color prominent 
throughout

• Limited text areas (text 
truncated to support 
design)



PAYPAL

• Professional, clean, 
trustworthy 

• Good use of 
iconography

• Screen background 
color changes with 
content



UBER

• Familiar layout (and use 
of google maps) 
eliminates need for on 
boarding

• Monochromatic 
scheme is stylish but 
provides little visual 
hierarchy

• Food delivery feels like 
a completely different 
app



MINT

• Welcoming, clean 
interface

• Excellent use of colors 
displaying hierarchy of 
information on 
elements

• Help anyone money 
make sense without 
much effort



ACORNS

• Friendly, involving, 
trustworthy   

• Clean background on 
white text

• More complex 
information screens 
occasionally don’t easily 
translate to a 
monochromatic palette



REFINERY 29

• Bright, crisp, modern
• Negative space helps 

break up the large 
amount of content

• Helps CTA’s stand out
• Content and 

photography help with 
information hierarchy



STYLE TILES



SHALEENEE’S TILES









LAINEY’S TILES









DARYLE’S TILES









QUESTIONS?


